
Primary research 
focussing on gathering 

information and insights 
as well as identifying 

user needs and 
opportunities 

RESEARCH INSIGHTS IDEATION PROTOTYPES

Identify and analyse 
problems to create a 

brief.
Competitor analysis and 
identifying positives and 

negatives in existing 
sites

Idea generation and 
exploration of various 

options to solve 
relevant problems.

Wireframes created to 
test layout and usability

Finalised concept into 
testing to see what 

alterations need to be 
made to ensure the 
final product works 

sufficiently

DISCOVER DEFINE DEVELOP DELIVER

Double Diamond 
Design Process



DELIGHT POINTS

PAIN POINTS

OPPORTUNITIES

Current User Experience Journey

Description:

- User may be aware 
of other sites that 
provide reviews and 
may be searching 
for more reviews to 
consolidate their 
decision. Data shows 
that the majority of 
users will access the 
site through an organic 
source such as Google.

Reccomendations: 

- Improving SEO on 
Google can ensure that 
users consider Trusted 
Reviews a reliable and 
trustworthy site. 

Description:

- Users are aware that they can scroll 
through the home page and view the latest 
reviews or articles. 
- They can see what the website contains in 
the top menu bar and click on reviews. 
- The user is most likely to know what they 
are looking for and fill out the criteria for 
finding the review that they require. 
- User can filter their options by Date or 
Rating and how long ago the review was 
made. 

Reccomendations: 

- Instead of immediately having a filter to 
find the review, a search bar [e.g. “what 
product  are you looking to review?”] the 
user is able to search with keywords their 
selected review. Additional filters are also 
provided to narrow down the search. 
- Once a list of options come up, having the 
filters displayed on the side to allow the 
user to change the filter options whilst they 
are still browsing the review. 
- Different options of filtering in more detail 
e.g. by star rating 

Description:

- User enters the specific review page and scrolls down to see 
the star rating, who the review was written by and when. They 
then scroll further to find a large image or video displaying 
the product and have a carousel option for images. 
- User then scrolls further down to find the Sections of the 
article and the pros and cons of the product. 
- Deal widget then appears to show options of “recommended 
deals” and “Save with our best deal” with several options 
below. 
- User then finds key features below the widget. 
- Continues to read down and may participate in the Apester 
questionnaire or scroll down to main content. 

Reccomendations: 

- Make the image smaller so it does not over power the 
page, but the user is still able to view the images and 
expand them if necessary. 
- The Sections of the review are not made clear that it is 
a separate window that opens when the user clicks on 
the other title. It is assumed that all the information is 
on one page. Possibly having them as tabs rather than a 
link to another page. 
- The video opening on the bottom once the user has 
passed the video could have the option to close I the 
user does not want to see the video. The video also 
blocks the ads on the side which is not ideal. 
The Eagle widget 
- “About our deals” tag should open when hovered over 
it. Allows user to read easily. 
- Having options to filter specific deals to allow the user 
to order their deals e.g. price low to high
- Possibly have ratings on the spec and an image of the 
product. 
- The style of the widget can sometimes mislead the 
user to think that it is an ad and not something that they 
should click on. 

Description:

- User continues to scroll 
through the article to get 
more information. They can 
see the deals available in the 
widget. 

- To move onto the next page 
they click on a button at the 
bottom of the article to move 
onto the next section.

Reccomendations: 

- Having a tab instead of just 
a hyperlink to the next page.
- Next button at the end of 
the artcle needs to stand out 
more, sometimes looks like 
it’s part of the widget. 

EXPERIENCEFINDING REVIEWOPEN SITE READ REVIEW

DATA - Majority of user 
traffic comes in 
through google/
organic. 

- Data shows that 0.3% of users will use site 
search. 

- User behaviour flow chart shows that users 
will only go onto the site to view a review 
and then leave. 

- trustedreviews.com/reviews page has a 
bounce rate of 62.56%. [My interpretation 
of this figure is that users visitng the site 
may find it too complicated to use at a first 
glance and therefore leave the site] 

- Eagle widget event trigger per session is significantly low. 

Open 
trustedreviews.com

START

Click on Reviews

Search for product 
category / Brands 
/ insert keyword

Click Filter

Select review

Scroll down to see 
images/video

Scroll down and 
video pops up 

on bottom right 
of screen

View sections
View Pros and Cons

View Eagle widget

View key features
View / interact 
with apester

Read review 
about product

Wants to find 
a review of a 

product

Video blocks the 
ad on the right

Continue to scroll downFind review for 
specific product

View / interact 
with widget

Exit site or view 
next page



How Might We 
Statement

How Might We… improve the user 
experience of Trusted Reviews review 
page to increase usability and interaction 

with the site.



Competitor Analysis
Techradar

Clear Titles for article pages
- User can easily see there is more 
than one page for the article. 

POSITIVE

NEGAITIVE

Drop down menu
- User can categorise the deals that 
they want to view 
- Choosing which deals they want to 
select and singling out Amazon and 
Ebay which are sites that users are 
most likely to buy from. 
 

Product Spec
- Bit of a distraction having the sepc in different 
colours
- Having key information instead of long 
sentences can give the user the information 
they require.

- User can see how long they 
have left till this deal ends 

- User can easily see that there 
is more to the article and what 
the contents of the following 
page is. 

- Having number of pages and 
what page you are on clearly 
identifies how many pages 
there are. 

Pros and Cons

- Bit boring to look at with monotone 
colours. Could stand out more. 
 

Competitor analysis was carried out to see 
what other sites have that are positive and 
negative. Using this analysis can help us 
avoid implementing negative aspects and 
modify and implement positive aspects. After 
prototyping and wireframing these aspects 
we can test them to see which ones work 
best.



Competitor Analysis
c|net

POSITIVE

NEGAITIVE

Price Comparison
- Immediately see the deals that 
are available 
- If you are looking for a review 
then would the user want to see 
the price first? 
- Names of where the offers are 
from do not stand out

Trust
- User cannot relate to the 
reviewer as there is no picture 
of them or profile for them to 
view other work they have done. 

Rating
- Having clear indicator of the star 
review and the categories of which the 
reviewer measured the item by. 
- Shows that the revirewer had a criteria 
to measure the product against and 
didn’t just make it up based on personal 
preference

Sections 
- Does not show the sections clearly, 
the user may not even know there 
are more sections to the review 
- There is no indicator at the end of 
the article showing that there are 
more pages. 



POSITIVE

NEGAITIVE
Competitor Analysis

Engadget

Trust
- User cannot relate to the 
reviewer as there is no picture 
of them or profile for them to 
view other work they have done. 

Images
- Not a carrousel of phoros for 
the user to scroll through.

Deals
- Not inviting for the user to 
want to view the deals 
- Not very informative 
- Boring



Glassdoor

Trip Advisor

Digital Trends

Expert Reviews

Trusted Reviews

Opportunities
Searching for Review

Options:

- Having a search bar as a primary option for users to look up what they 
wish to view. 

- Having a selection of categories a user can click on to take them to an-
other page which they can filter out different options. 

- Having a pop-up option when the user hovers over the re-view tab. User 
can then see all the categories and choose which product they want to 
view.
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Trusted Reviews

Opportunities
Widget

c|net

Trip Advisor

Capterra

Options:

- Making the image smaller and adding all the information on the side of that image and 
show price comparison options on the side. 

- Possibly having boxes around the page segregating each category.

- “Sort by” tab to allow the user to personalise the way they view the price comparisons.
Sort By: Review Low to High / High to Low 
             Price Low to High / High to Low
             Reccomended
OR a filter results pannel on the side. 
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Trusted Reviews

Galssdoor

Techradar

Document

Trusted Reviews

Opportunities
Sections

Opportunities
Video Pop-up

3

2
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Options:

- Having subtle yet effective lines to show what pages are available and what 
page the user is on.

- Having clear tabs at the top so users can easily select the page they wish to 
view.

- At the bottom of the page making it clear that there are more pages to read with 
more information will increase page views. 

Options: 

- The video pop-up should give the user the option to close with a small “x” 
on the top right of the video. 

- Although viewing the video makes more money, from a user perspective 
it is a bit annyoing.

1



Wireframes and 
Prototype 

https://invis.io/E9O55ZUJB6Z


